


15-week programme In Elisava,
based in the heart of Barcelona,
capital city of design.

Design is an increasingly complex profession where the limits between traditional speciality
areas have become blurred. Nowadays designers must be capable of covering every field

in this extensive market and mastering the diversity of services they can offer. Elisava’s

Study Abroad programme offers a comprehensive look at the design and the emerging new
opportunities, and it does it so in a multicultural environment in which different disciplines
and knowledge areas merge. Thus, students can complement their training according to their
interests to be able to materialise projects in any area.




[01.] Workshop with Jordi Canudas. [02.] Workshop
with Folch Studio. [03.] Taburete Facade, Emilio Javier
Argenzio and Berta Serracanta.



Aca d e m i C Oﬁe r 6 ECTS credits per subject / 45h

Design Contexts.
Culture, History, Art
and Architecture
(Mandatory TRACK A)

Advanced Principles
in Design
(Mandatory TRACK A)

[04.] Vanilla, Beau van Gisbergen
and Lucia Alabart.

This course connects different branches of human
knowledge like architecture, design, sociology, history
and intending to develop a cognitive map of the world.
The course analyses the basic theories and practices of
art, architecture and design from the industrial revolution
to the present day and discusses their social and cultural
impact. Taking Barcelona as a case study, the course will
provide the student with analytical and discursive tools
in order to develop a global understanding of the design
and its relationship with the social context from a critical
and innovative point of view.

The course takes advantage of the extensive
resources of Barcelona, complementing the classes with
visits to the city’'s museums such as MNAC (National
Museum of Art of Catalonia), MACBA (Museum of
Contemporary Art of Barcelona), Joan Miré Foundation
and the Picasso Museum, emblematic buildings
by Gaudi, Mies van der Rohe and other world-class
architects, among others.

Through demonstrations, workshops and studio ses-
sions, this course will improve students’ creativity and
knowledge regarding innovative ways of creating and
doing, both traditional and contemporary. As creative
minds and human beings in a constant learning process,
we must understand the importance of context and the
interactions between the artist/designer and the sur-
rounding world.

This course will guide students through research
and project exercises, culminating in the creation of an
ephemeral installation within the public space of Bar-
celona. Visiting and revisiting the city will help students
reach an immersive understanding driven by analysis,
data visualization, sketches and presentations.




Digital Representation
Principles
(Mandatory TRACK A)

Interior Spaces

Furniture and
Product Design

The capacity of communicating through images and
expressing the relevant aspects of a project, from the idea
to the final proposal, is a fundamental aspect of design.
This course is aimed at providing students with
representation concepts and techniques that are broadly
applied in design fields. Based on exercises, talks and
workshop sessions, the course embraces the ability of
students to define and show their ideas by learning about
the options and features that Adobe Suite offers as a
powerful suite specifically conceived for design profes-
sionals. Mandatory for participants without experience

in digital representation and visual narrative, the course is
also recommended for those design students who want
to deepen their knowledge of digital tools.

The course also approaches the basic concepts of video
editing and production, as well as fundamentals

of presentation techniques.

The Interior spaces course introduces design students to
the complexities of the development of the interior
spaces, as well as putting them in touch with the local
architecture and design culture. The course structure
is designed to provide a general framework for the
development of a range of projects, from small scale
briefs to a larger scale proposal for a residential interior.
The program provides the student with knowledge
and skills in all areas of space planning, theory and con-
cept, model-making and freehand drawing as well as
communication. With active participation of the students,
several practical exercises integrated within the course
promote a conceptual and experimental approach to
design through a hands-on learning method. It usually
begins with a presentation to provide the theoretical
foundation that aims to deepen the comprehension of a
specific subject.

This course focuses on product and furniture design, co-
vering the entire process from conceptualization, formal-
ization, development and pre-production of a designed
object from the human, domestic or work environment.

The course will analyse the social, ergonomic and
aesthetic environment of the user, the method for pro-
ducing the final work and its impact on the environment
as awhole. As part of the development and design of
products, the class will visit factories, showrooms and
design boutiques and will use the school’s workshops
for producing a model of a piece of furniture.



06.

Retalls grans

Retail Design and
Visual Merchandising

Visual Generative
Design and
Motion Graphics

[05.] Workshop with Folch Studio. [06.] Project |,
final presentation.

Retail is naturally the showplace for new ideas, new con-
cepts and new products. As such, the store environment
serves as the selling stage for the latest merchandise
offerings of the day, and a tool of communication used to
create a dialogue with the targeted customer.

Through effective visual merchandising, the retailer
communicates both the attributes of the brand and
the attributes of the products offered. The main goal of
this course is to introduce students to the importance
of retail design and visual merchandising as an integral
component of a successful retail strategy.

The principles, philosophies and technologies of
both, retail design and visual merchandising will be
studied through exploration of the marketplace, visits,
and hands-on classroom experimentation.

In the rapidly evolving digital landscape, Generative
Design has emerged as a transformative approach to
visual creation, using generative tools to produce innova-
tive and dynamic visuals. This course introduces students
to the principles of Generative Design and Motion Graph-
ics, emphasizing their integration for compelling Visual
Communication.

Students will explore how to use digital tools to create
dynamic, interactive, and visually engaging audiovisual
designs, while understanding storytelling and motion as
core components of their work.



Typography and
Graphic Design

Design for Packaging

Branding & Brand
Communication

Graphic Design is the discipline that uses visual concepts
to communicate ideas. This course aims to practice the
Graphic design tools, Colour, Image, Composition and
Typography and the relation between them. Typography
is one of the most important tools for graphic designers.
Students will experiment from movable type fonts to
digital typography movement. In this course students will
learn how to design projects that will range from artistic
and experimental calligraphy, typography, poster compo-
sition, branding, or editorial design to digital interaction.
The students will also learn basic communication
skills, considering that contemporary narratives require
the capacity of dealing with static and dynamic images.

This course introduces the necessary tools for con-
ceptualizing and developing comprehensive packaging
projects. Packaging is one of the most relevant branches
of contemporary design not only for practical reasons,
since almost all products going to the market require a
package that protects them and preserves their quality,
but also from a conceptual point of view, since it is the
complex crossroads of highly demanding technical
requirements and exciting opportunities for communi-
cating the values of the products and their brands to the
public. In this course, students will learn to communicate
the attributes of a product and the placement of a brand.
The goalis to understand the factors affecting pro-
duction and selection of a package for a specific product.

This course delves into the fundamental principles and
strategies of branding, with a focus on visual commu-
nication. It introduces students to the importance of
brand identity and the visual language used to commu-
nicate a brand’s values, personality, and positioning to its
target audience. The course explores both theoretical
and practical approaches to branding, focusing on the
development and application of visual elements such as
logos, typography, colour palettes, and design systems.
Students will also learn about the relationship between
branding and consumer behaviour, the impact of digital
media, and how to create a cohesive and engaging brand
experience. Through a combination of lectures, case
studies, hands-on workshops, and design projects, stu-
dents will acquire the skills needed to conceptualize and
execute visual branding strategies and emotional reso-
nance in the creation of successful brand identities.



Culture, Gastronomy
& Health

Food Design
and Food Systems

This course delves into the interplay between culture,
design, food, health, and gastronomy, exploring how culi-
nary traditions and innovative practices can contribute to
well-being and cultural enrichment. Through a multidis-
ciplinary approach, students will examine the role of food
in shaping human health and experience, with a focus on
gastronomy.

The course integrates perspectives from nutrition,
an- thropology, sensory studies, and sustainable design,
enabling students to develop creative, health-conscious
food products, services, or systems. It emphasizes the
tangible and intangible aspects of food design and food
culture, connecting form, function, and culture. Students
will explore how thoughtful design can influence food
consumption patterns, improve nutrition, and celebrate
culinary heritage.

This course delves into the interconnected world of

food design and food systems, examining how the act

of “feeding” operates within cultural, environmental,

and societal frameworks. By exploring gastronomy, anthro-

pology, food systems, and design thinking, students will

gain a comprehensive understanding of how food impacts

and is impacted by human behavior and global systems.
The course adresses the relationships between food,

health, sustainability, and culture. It explores how to create

objects, services, systems or experiences related to food

that are innovative, sustainable, and contextually

meaningful in creative and impactful ways.

[07]NUDO, Lucia Sanchis, PES.
[08.] Food Design Week.




Poid

[09.] Workshop with Urban Fibres

Biomaterials This course explores the creation of innovative bioma-
terials derived from organic waste, with applications in
both edible and non-edible contexts. It bridges science,
design, and sustainability to address environmental
challenges and rethink material production. By analyzing
the properties of organic waste and their potential trans-
formations, students will develop creative solutions to
produce sustainable materials while considering cultural,
ethical, and functional aspects.

The course emphasizes an interdisciplinary approach,
merging biology, material science, and design. Students
will be encouraged to experiment, prototype, and critical-
ly assess the lifecycle of their biomaterials, from sourcing
and processing waste to their final application and end-
of-life impact.

- More info:
studyabroad(@elisava.net






